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Concept: Media is one of the most vital tenets of the jan andolan against tuberculosis. It is not only a vehicle for spreading awareness about tuberculosis - promoting timely treatment and testing, it can act as a vital catalyst in creating community support. While advocacy for enhanced media budgets took place at a central level through the Central TB Division and the ACSM NTSU, at the state and district levels a concerted effort is required to engage regional media through media sensitization workshops.

Rationale/ Objective:
1. Increasing literacy about TB in Communities: -
a. Mythbusting Common regional mis conceptional about TB
b. Building Knowledge about TB Symptoms, early testing and treatment services to promote health seeking behaviour

2. Building Community Support Through: -
a. Amplification and Celebration of Ni-Kshay Mitra impact of Nutritional Support for persons with TB
b. Stigma Mitigation through awareness raising
c. Amplifying voice of Survivors to build a sense of agency and self-efficacy 

3. Sensitisation of Media Personals: - 
d. Media Personals are educated about empowering language to educate about TB
e. Their familiarity with the NTEP in the state is increased and program update are given by key NTEP officials in the state 
f. Field Visits to see the programme in action
g. Increase familiarity on how to report on Ni-kshay Portal Data
h. Invitation to be the ayes and ears of the Programme /conduct social audits and be a crucial stakeholder in the TB Jan Andolan


Implementation: 
1. The media sensitization sessions are hosted by the State TB Cell, with the support of the State NHM. 
2. Conduct a meeting with the State PIB and the Information Public Relations Department to obtain a list of journalists. Block the date and send the event invitation to the media through the State PIB or the Information Public Relations Department
3. There is national level support from PIB, though primary promotion is through the State media agency, Directorate of Information and Public relations.
4. Media invites are sent on behalf of the DIPR, with press club as a key dissemination agency. These include national media, but regional media (english and vernacular language both) is of key importance. It is spread across various print and digital platforms
5. Pre-event coverage and field visits are an additional part of the session, allowing media a first hand, curated experience of NTEP services in the state.
6. Programme updates by MoHFW, NHM staff in the state are bolstered by press kits that showcase best practices in the state, programmatic data at the state , national and district levels, press releases and TB information booklets.
7. There has to be continued engagement with the registered media persons after the media sensitization session and detailed media tracking.
8. For sustainability, NTEP updates are to be shared with the invited Media personnel a monthly basis.



Analyse The Impact: - 
1. Media Coverage Analysis
· Track the number of TB-related news articles, TV/radio discussions, and social media posts before and after the workshop.
· Analyse the tone, accuracy, and depth of the coverage to assess if the workshop led to more informed and responsible reporting.
2. Journalist Engagement Monitoring
· Maintain a database of participating journalists and track their TB-related reporting over the next 3-6 months.
· Conduct follow-ups via calls, emails, or WhatsApp groups to assess their continued engagement.
3. Stakeholder Feedback
· Gather feedback from health officials, TB program coordinators, and community organizations to understand whether media engagement has improved awareness and response in the community.
· Organize periodic meetings to discuss media contributions and challenges in TB reporting.
5. Social Media and Public Engagement Metrics
· Analyze the reach and engagement (likes, shares, comments) of TB-related content shared by journalists and media outlets.
· Monitor whether TB-related discussions on social platforms have increased post-workshop.
6. Community-Level Indicators
· Track any increase in TB testing, diagnosis, or treatment-seeking behavior in areas where media coverage has been strong.
· Work with local health departments to correlate media coverage with changes in community awareness and TB-related health service uptake.

