100 Days Campaign

National Tuberculosis Elimination Programme



Janbhagidari: Uniting Communities for a TB Mukt Bharat



Objectives of Janbhagidari

Raise Awareness

Reduce Stigma

Encourage Early Detection

Support Treatment

and Nutrition

Promote TB Prevention

e Spread knowledge on TB symptoms and the
importance of early detection

e Normalize discussions about TB and eliminate
discrimination

e Mobilize vulnerable communities for TB screening and
timely treatment

e Ensure patients complete treatment and receive
nutritional support

e Promote cough hygiene, nutrition, ventilation, uptake
of preventive treatment and healthy behaviors
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Calendar of Focused Activities - Janbhagidari

7th Dec Launch of Campaign(Participation of 16th — 24t Jan Youth Involvement with events in
all Political representatives) schools, colleges
rd - ; -
8th — 224 Dec Mobilisation of vulnerable population, 23" Jan — Neta Ji Subash Jayanti
sensitization of local stakeholders & 25t - 26 Jan TB messaging in Republic Day
Ni-kshay Shivirs in AAM & community festivities at District level events
(Participation of all Political 27th — 2nd Feh Ni-kshay Saptah in Govt Depts
representatives)
23rd — 315t Dec Community Influencers & Religious 3" Feb - 157 Feb Ni-kshay Shivirs'in workplaces,
Leaders during Christmas & New Year congregate settings
Festivities 15t" Feb — 28" Feb Media Involvement — Media
workshops, field visits by journalists
1t Jan -12% Jan Elected Representatives involvement,
(National Youth public gathering, Ni-kshay Shivirs in 28th Feb — 7th Mar Community Influencers & Religious
Day) workplaces, congregate settings. Leaders during Ramadan Festival
National Youth day Celebration
13* Jan — 15" Jan | Community Influencers & Religious 8th March — 17t Mar | Mop up for conclusion of campaign
Leaders during Lohri, Makar Sankranti 5

& Ponoal Festivities




IEC

Leverage IEC material to support achievement to campaign objectives;
In one voice



10.

10 Step guide for IEC

Identify a nodal person in each district and at the State responsible for leading the IEC component

Prepare State and district IEC plans, mapped to activities outlined in the sections above. Put in place a monitoring
mechanism mapped to plan during the planning phase itself. May use the planning and monitoring formats that are
used for annual ACSM planning and Reviews for guidance

Use IEC material shared by CTD. Amend to use local pictures and information
Earmark budget for IEC under the ACSM head of PIP; seek supplementary budget for ACSM as needed

Facilitate print and distribution of IEC materials to all those who will be responsible for its execution at the State and
district level

Engage relevant authorities and agencies to execute |IEC activities like outdoor, radio/video clip, printing/publishing,
miking, social media influencers, etc.

Engage editorial media at the beginning, and thereafter at the time of appropriate milestones. Use guidance
provided by CTD

Involve TB Champions in Storytelling basis the guidance provided by CTD

Use all programme social media handles at district/TU levels to post daily activity undertaken basis the guidance
provided by CTD

Ensure documentation basis guidance provided by CTD



Elements of IEC Interventions

ON-GROUND ENGAGEMENT

Event Branding, Camp Site
Branding, Van Branding,
Door to Door Outreach

RADIO OUTREACH

COMMUNITY
MOBILIZATION &
INFLUENCER ENGAGEMENT
(religious leaders,
parliamentarians)

OUTDOOR CAMAPIGN

Hoardings, Wall Paintings

DIGITAL OUTREACH

MID MEDIA
Nukkad Natak, Miking

TELEVISION OUTREACH

EDITORIAL MEDIA
ENGAGEMENT

MUTLI-SECTORAL
ENGAGEMENT

(other ministries and
departments)



Shortlisted Slogans

1. S-S BT @ ST, TB-Mukt HRA STUAT |
The following slogans may also be used in IEC materials being developed by the States/Districts
1. AqPI GIY 9T §; TB Bl fAeHI g |
2. 9 giT 1Y, df TB &I 31 HId |
3. Tl 7 U, SR I & W |
4. T O § WKL, e 81 9 dlet U 4R |
5. i, GaT 3R NP SRR - Tl IR B Sifdd WeR |
6. =T AT, AT GG, St BT ST HIAT
7. &t B I € YU, SRR g &I § a9TT |



Universal Design
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Thematic Posters

Preventive Treatment Anti Stigma 10 Symptoms
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Thematic Posters

Nutrition
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Ni-Kshay Mitra
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Thematic Posters
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Design and Implementation Reference

Wall Painting
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Design and Implementation Reference

Outdoor Media
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Desigh and Implementation Reference
Pamphlet
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Radio Jingles & Short Films

Radio Jingles

1. Early Detection
2. Nikshay Mitra & Nutrition
3. Anti-Stigma

4. Vulnerable Population

* %k

** will be uploaded on this link by November 28t 2024

Short Videos / Films

Early Detection
Ni-kshay Mitra and Nutrition
Vulnerable Population

Anti-Stigma


https://drive.google.com/drive/folders/17LtfXb1KMER1k3tprX7S3rVPcJwnQwht?usp=drive_link

Design and Implementation Reference

Ni-kshay Vahan

Standardized branding for the

campaign

Route Map to cover all AAM in

vulnerable areas — similar to Viksit

Bharat campaign

Services

* |EC

* X-ray

* Testing / Sample collection &
transportation
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Design and Implementation Reference

Ni-kshay Vahan




Planning of Ni-kshay Vahan

Route Chart of Ni-kshay Vahan

B B e LA ]

Gram Panchayat

S.N. Block Date of Yatra| Van ID Day Nodal Officer Slot
1 BHILANGNA RAGSYA 01-12-2023 | D-55-1 7351808308 (SUNIL MISHRWAN) Afternoon
2 BHILANGNA NIWALGAON 02-12-2023 | D-55-1 7351808308 (SUNIL MISHRWAN) Afternoon
3 BHILANGNA AAGAR 02-12-2023 | D-55-1 7351808308 (SUNIL MISHRWAN) Forenoon
4 BHILANGNA MEND 03-12-2023 | D-55-1 7351808308 (SUNIL MISHRWAN) Afternoon
5 BHILANGNA MARWARI 03-12-2023 | D-55-1 7351808308 (SUNIL MISHRWAN) Forenoon
6 BHILANGNA THATI BUDHAKEDAR 04-12-2023 | D-55-1 9897221029 (sanjeev kumar ) Forenoon
7 BHILANGNA CHANI 04-12-2023 | D-55-1 7455852376 (VINOD BISHT ) Afternoon
8 BHILANGNA TISRIYADA 05-12-2023 | D-55-1 7455852376 (VINOD BISHT ) Forenoon
9 BHILANGNA AGUNDA- 05-12-2023 | D-55-1 9897221029 (sanjeev kumar ) Afternoon
10 BHILANGNA KOTI BUDHAKEDAR 06-12-2023 | D-55-1 9897221029 (sanjeev kumar ) Forenoon
11 BHILANGNA PINSWAR 06-12-2023 | D-55-1 9897221029 (sanjeev kumar ) Afternoon
12 BHILANGNA BISHAN 07-12-2023 | D-55-1 9897221029 (sanjeev kumar ) Forenoon
13 BHILANGNA KOT BUDHAKEDAR 07-12-2023 | D-55-1 7351808308 (SUNIL MISHRWAN) Afternoon
14 BHILANGNA TITRUNA BUDAKADAR 08-12-2023 | D-55-1 9897221029 (sanjeev kumar ) Afternoon
15 BHILANGNA TOLI 08-12-2023 | D-55-1 7351808308 (SUNIL MISHRWAN) Forenoon
16 BHILANGNA BHETI BUDHAKEDAR 09-12-2023 | D-55-1 9897221029 (sanjeev kumar ) Afternoon
17 BHILANGNA KHAWARA 09-12-2023 | D-55-1 7455852376 (VINOD BISHT ) Forenoon
18 BHILANGNA KUNDI 10-12-2023 | D-55-1 9410177298 (SLIRNFDRA [1R\A/AN Carannnn

Route Map of Ni-kshay Vahan
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Design and Implementation Reference

Local Miking
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https://drive.google.com/file/d/1yxDqws13dL0jLNvv5xcLT8EFtwuO3e29/view?usp=drive_link
https://drive.google.com/file/d/1ulGwJF7soyT6aPkJDtSP7LzdOrIbFpjx/view?usp=drive_link

Design and Implementation Reference

Panchayat Bhawan
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Backdrop Design : For Ni-kshay Shivirs and other events
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Link for open files of all assets

Artwork FOR IEC MATERIAL

https://drive.google.com/drive/folders/15341mpZONhyoNVz85MXz9adzHqgTahj6b?usp=sharing

* This link will contain open files and ready-to-print files in Hindi
* These assets will HAVE to definitely be used to ensure uniformity across the nation

e Additionally States and Districts can develop additional assets based on the local context

For more details on this, please contact Ashish Bhardwaj (ashish.bhardwaj@theunion.org)



Community Outreach with New age media

Leveraging Social media

Youth Focused Social media
‘WhatsApp’ campaign campaign
Disseminate community

TB stories of hope, to * promote early
normalize TB testing
conversations & address . attending the
stigma

screening camp

f O

PLEASE USE #TBMuktBharat inall posts

Social media
influencer campaign

To bust TB myths
and promote health-
seeking behavior

TB Varta

Conversations around
TB to be broadcast on
private and public
media channels




Engaging TB Champions for Story Telling

Real and Relatable Stories from the field , by TB Champions

* O 0 J

€ > C 25 meritbkikahaani.org
° e

MERI TB KI KAHAANI English~  Shareyourstory About the campaign  Watch more stories

* To be uploaded on Meri TB Ki Kahaani

 Toolkit for the same can be found at this link:

"The way | championed the field of

bodybuilding, | decided to defeat . X i
kB, By sharing how my family 4. Community Engagement Toolkit - Google Drive
helped me survive TB, | feel
empowered."

- PK Banerjee, TB Survivor & Veteran Bodybuilder

For any clarifications please get in touch with

Mr. Sunil Savita (sunil.savita@theunion.org)



https://drive.google.com/drive/folders/1iU4puFiIL_HnxvLi9W5z2LT-13dV5ZWc

Digital TB Pledge/Ni-kshay Shapath

To be undertaken as a part of the Jan Bhagidari Calendar
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Other Assets

- Private Sector Engagement Campaign
- PRIl engagement Campaign

- Anti Stigma Film

Details have been shared earlier
Links here


https://drive.google.com/drive/folders/1n6_EWBM20fHXv9WlHfVXAztky6pEQyuW
https://drive.google.com/drive/folders/1Tn_ksTctfUTcuHw4-E5B9UpBhDqjaeiZ
https://drive.google.com/drive/folders/1QqHTgw7LG8PBNPBLEOZO1BZKnpr0aHKl?usp=drive_link

Monitoring

In Exact INR Value:

TOTAL BUDGET SPENT ON ACSM for 100 Day Campaign (from existing PIP) =
ADDITIONAL BUDGET OBTAINED FOR ACSM FOR 100 DAY CAMPAIGN (Supplementary) =

TOTAL ACSM EXPENDITURE on 100 DAY CAMPAIGN =



Thank You




